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Sharing
economy?

http://rachelbotsman.com
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Sharing economy in Europe 
– expected growth (PwC)

From €28 billion (2016) 

to €570 billion (2025)

Source: PwC 2016, Assessing the 
size and presence of the 
collaborative economy in Europe
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Main challenge: 
Transaction phase
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Participants

103 participants during 
January 2017

89 with one or more 
comments

Gender balance

Mean age 39 years (SD=13, 
min=18, max=74)

All with experience from online 
distribution markets
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Concepts for feedback

Addressing the four
stages of the
transaction phase

Qualitative feedback in 
discussion threads

… reminiscent of focus
group feedback
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Positive (47%)

"Very good idea! This will make 
it easier for both parts, and 
shorten the discussion back 
and forth."

"I like it. Standardization makes 
it easier for everyone, instead 
of having to agree on various 
other methods that vary form 
seller to seller."

"Great idea!"
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Negative / problem (38%)

"I see the risk for buyers use this as 
the first communication method, 
with unrealistic 'take-it-or-leave-it' 
offers. Can be annoying and 
appear impolite. […]"

"[…] people that isn't that good at 
apps and selling sites will not know 
how to do this without help for 
someone that knows how that 
works."
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Suggestions (15%)

"[…]Should at least be possible for 
seller to select to allow use of this 
method or not, perhaps for specific 
contacts."

"Sounds great. Needs a chat 
function"

"Very good idea, but this solution 
should also have a more detailed 
interface for doing negotiations 
through a pc-interface"
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Benefits for the
design process

Prioritizing concepts
Qualitative feedback helpful in process of 
deciding which concepts to move forard
with

Identifying strong and weak
aspects
Perspective on benefits and problems, as 
seen from the user perspective. Easier to 
understand how concepts will be received.

Driving design
Suggestions provided in user feedback may
help designers explore new directions for 
concepts
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Lessons learnt

Viable approach
Online design feedback viable approach for 
evaluation of concepts for sharing
economy services

Digital idea-cards beneficial
Concepts presented as digital idea cards
with low level of detail seemingly easy to 
process for users

Efficient feedback on multiple 
concepts
Low-threshold approach to gathering users
design feedback in the important early
phases of the design process



THANK YOU
Asbjørn Følstad – asf@sintef.no
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